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摘要：受美国次级债金融危机的影响，我国经济实体受到较大冲击，我国中小企业面临严峻挑战。在此次金融危机中，中小私营企业品牌管理问题凸显，其重要性被越来越多的中小私营企业所重视。本文将从中小私营企业品牌管理理论研究着手，进而基于此次美国次贷危机背景下我国中小私营企业品牌管理所凸显出来的问题进行研究，并提出解决中小私营企业品牌管理的途径。
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Abstract：Our country economic entity receives attacks greatly, and our country Small and medium-sized enterprise faced with serious challenge, by the American secondary debt financial crisis's influence. In this financial crisis, the small Private enterprise brand management question highlights, its importance is taken by more and more small Private enterprises. This article will study follow the following mentality: First, the small Private enterprise brand management theory research begins, second, the question which small Private enterprise brand administration center highlights based on this US loan crisis background under conducts the research, finally proposes in the solution the small Private enterprise brand management way.
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