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摘  要

面对着中外资银行间的竞争日趋激烈的市场，我国商业银行要想生存和发展，就要进一步发展个人理财业务。提供合适的个人理财业务，可以抓住优质客户，占领客户市场，获取更大利润，提高商业银行核心竞争力，对我国商业银行的生存和发展起着至关重要的作用。因此，如何进一步发展个人理财业务对商业银行有重要的意义。

本文采用规范分析与案例相结合的研究方法。力求通过对商业银行开展个人理财业务的背景、客户的需求分析，发现我国商业银行在发展个人理财业务过程中存在的问题和不足，并提出相应的意见和建议。

本文首先对商业银行个人理财业务国内外研究理论进行了归纳和分析，其次在上面理论的基础上，深入探讨银行提供的理财产品与不同年龄阶段客户的目标收益与所能承受风险的关系。第三，选取建设银行，重点对其个人理财业务中出现的问题进行了分析和梳理，并且有针对性的提出了改进意见。最后，得出商业银行个人理财必有广阔的市场前景，在发展和完善业务时必须根据我国的国情以市场化导向和客户为中心的现代商业银行经营理念的结论。
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Abstract

Facing the more and more furiously competed markets between domestic banks and overseas, if commercial banks in China want to survive and develop, it is better to open the personal finance business. By providing suitable personal finance business, commercial banks can attract more loyalty customers, take larger market and then get more profits. At the same time, this business can increase the ability of competition, and plays the main role in the survival and development of Chinese commercial banks. So how to develop the personal finance business is important to commercial banks.

This essay combines the research ways of normative analysis and case together. By analyzing the backgrounds of personal finance business in commercial banks and the demands of customers, this essay tries to find the problems and deficiencies in the process of developing personal finance business in Chinese commercial banks and then brings forward relative ideas and suggestions.

First of all, this essay analyzes and concludes the theorems in research of personal finance business. Secondly, basing on these theorems, it deeply explores the relationship between the finance products and prospective incomes by different age periods of customers. Thirdly, basing on the case of construction banks in china, it mainly analyzes the problems in the personal finance business and provides corresponding suggestions to correct the existed problems. Finally, it concludes that this kind of business in banks has wide market foreground and must base on the situation of our country which is oriented by market and focused by customers in the modern theorem of commercial banks managements.
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