
摘  要

武夷山市凭借自身的旅游资源优势,成功打造出“中国最美溪流”的竹筏漂流旅游品牌。在体验经济时代，九曲溪竹筏漂流要做适时转型。本文利用体验经济理论对武夷山九曲溪竹筏漂流进行调查研究，发现目前九曲溪竹筏漂流目前还存在着旅游产品体验主题不鲜明、旅游产品体验类型单一、文化特质不突出、资源开发不足等问题,探讨如何通过确立体验主题、打造个性化体验情感化体验、优化旅游资源系统等措施适当解决这些问题，促进九曲溪竹筏漂流进一步发展。
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Abstract

WuYiShanShi is famous for its own tourism resource advantage, successfully created the "China most beautiful stream" rafting tourism brand. In the era of experience economy, river rafting timely transformation to do. This article using the theory of experience economy to the wuyi mountain jiuqu brook raft drifting, conducts the investigation and study found that currently exist in river rafting experience not a clear theme tourism products, tourism product experience type single, culture trait is not outstanding, such problems as insufficient development, discusses how to establish experience theme, create personalized experience, emotional experience, optimize tourism resources system, etc. Measures to solve these problems properly, to promote further development of river rafting.
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