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摘要

随着经济全球化及我国经济的持续健康发展，人民生活水平日益提高，人们对航空运输的需求不断增加，中国民航市场发展迅猛，航空运输市场呈现出特有的魅力和巨大的提升空间。作为国民经济基础性和先导性的朝阳产业，我国航空运输业从改革开放以来取得了长足的发展。但当前随着行业竞争加剧及可替代性强等特点，优化航空公司销售策略尤为重要。本文将以南方航空公司作为研究对象，从国内航空公司销售概况、销售环境及当前存在的问题进行探析，并提出相关建议。
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Abstract:

Along with the economic globalization and China's sustained economic development, increasing people's standard of living, people on the air transportation demand increases ceaselessly, Chinese aviation market is developing rapidly, the air transport market showing a unique charm and great room to improve. As the foundation of the national economy and the forerunner industry, aviation industry in China since the reform and open policy has achieved great development. But with the current industry competition and interchangeability is strong wait for a characteristic, optimized airline sales strategy is particularly important. This paper will be the Southern Airlines Company as the research object, from the domestic airlines sales situation, marketing environment and the existing problems for analysis, and puts forward the related proposal.
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