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上海旅游节的品牌创新与探讨
摘    要

上海旅游节循着逐步产业化、市场化、规范化的轨迹，在“人民大众的节日”的办节宗旨下，上海旅游节设计和奉献了花车巡游、国际烟花音乐节、玫瑰婚典、浦江风情游、南京路大狂欢等一大批游客喜闻乐见的精品和新品。上海旅游节在挖掘和利用都市旅游资源，推动上海都市旅游产品开发，提升上海都市形象等方面起着十分积极的作用。作为上海都市旅游活动的一大品牌，对精神文明的推动作用，获得了社会各界广泛的认同。

上海旅游节是我国最早的旅游节庆，但历经十余年的发展，上海旅游节还未达到其预期的目标，没有实现其“人民大众的节日”的办节宗旨，没有深入其国际化发展进程，缺乏深厚的民众基础。从市场的角度，上海旅游节还是一个区域性的品牌，缺乏全国性的知名度。本文将上海旅游节的品牌创新问题进行探讨。运用实证研究法、文献分析法。文献分析法从上海旅游节的品牌概况、上海旅游节品牌创新的必要性、上海旅游节品牌化创新的对策等层面进行研究。
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Shanghai tourism festival of innovation and explore the brand 
ABSTRACT

Shanghai tourism festival followed gradually industrialization and marketization and standardization of the track, in "the development of resources, and expand the market, hit brand, leave the high-quality goods" the office under Shanghai tourism festival day tenet, design and dedicated float cruises, international fireworks music festival, rose weddings, pujiang amorous feelings swim, nanjing road, a large number of tourists big carnival popular high-quality goods and new product. Shanghai tourism festival will play a positive role in the following respects: the first, mining and utilization of urban tourism resources, second, promote Shanghai urban tourism product development, and the third, ascending Shanghai urban image, etc. Shanghai tourism festival of spiritual civilization construction played a better role in promoting social all circles, obtained the approval. 

Shanghai tourism festival has not yet reached its intended target, not realize its "people's popular holiday" purpose, no depth do quarter its internationalization development process, the lack of deep public foundation, then through more than 10 years development. This paper will research the brand innovation about Shanghai tourism festival. The empirical research, using literature analysis method. Document analysis from Shanghai general festival festival, Shanghai brand brand innovation the necessity, Shanghai tourism festival countermeasures of level brand innovation. 
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